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ttagroup

ttagroup is a multi-award winning communications 
group providing public relations, marketing, digital, social 
networking and events in the property, pre-planning,  
retail, resort, hotel, corporate and real estate investment 
sectors in the UK and internationally.

ttagroup is part of Chime Communications plc, the 
UK’s leading marketing services and public relations 
group, with offices in Europe, North America, Middle 
East, Africa, Far East and Australasia. 

ttagroup advises leading brands using strategic 
consultancy advice, creative concepts, exhibitions 
and marketing tools to help position them with 
target audiences including the media, purchasers, 
investors, tourists, local communities, planning 
authorities, statutory bodies and government bodies. 

In a business environment transformed by the credit 
crunch, ttagroup understands that clients do not 
have limitless resources yet require outstanding 
communications that add value, are measurable, 
influence target audiences and provide excellent 
return on investment. 

No other marketing and PR consultancy operating in 
the property, pre-planning, retail and travel sectors is 
better connected or informed than ttagroup.  



ttagroup

ttagroup’s pre-planning division is one of the leading 
expert consultancies in community consultation and 
pre-planning communications and is at the forefront 
of using online media to bring about the best results.  
ttagroup works closely with developers and landowners 
throughout the planning process to engage effectively 
the local community, businesses, interest groups, 
planners and the media.  

Our diverse range of pre-planning expertise includes 
large scale regeneration schemes, retail, commercial  
and social housing. 

ttagroup has been an acknowledged industry leader in 
community consultation since undertaking the UK’s first 
consultation exercise for a major housebuilder, working 
with Linden Homes at Caterham Barracks in Surrey.  
The site, now a vibrant mixed use community of shops, 
local businesses and homes, set a benchmark for best 
practice in successful stakeholder engagement.

ttagroup has also undertaken community engagement 
activities alongside companies including Redrow, 
Centros Miller, The Berkeley Group, SEGRO, More 
London, CALA, Essential Land/Delancy, Weston  
Group, Network Housing Group, Wates Group and 
Frasers Property. 



effective 
consultation

There is an increasing obligation 
on developers to commit to public 
consultation, engagement and 
participation to gain planning consent. 
Additionally, pre-application consultation 
can significantly reduce opposition,  
thereby saving developers vast  
amounts of money in crisis management  
and negotiations.

Effective consultation at an early stage 
means that fewer issues are raised after 
submission of a planning application, 
resulting in a faster planning process which 
is less likely to result in costly appeals. 

A thorough understanding of local issues, 
local media, the site, the planning system, 
interest groups and the dynamics of the 
local community is required and each 
proposal brings its own complexities. 

The department devises and executes 
effective consultation strategies. These 
include compiling statutory reports; 
providing profiles of local politicians, 
journalists and business figures; media 
relations campaigns; website development; 
exhibition management, and developing 
written and audio/visual materials. 
ttagroup will also provide and implement 
a strategy for handling the media to help 
ensure positive media coverage. 

ttatimes

Developers who have been
hibernating for the past three
years are waking up to a new
dawn. Advances in internet

communications and the opportunity for
online engagement have created the means
for consultation to evolve into something
more responsive, more adaptable and more
cost effective than unruly public meetings
in draughty church halls.

Developers are now hosting Facebook
campaigns which generate ‘fans’ in the
hundreds. Artists’ impressions are brought
to life, promotional videos are posted on
YouTube, questions are responded to within
minutes and online polls are used to shape
the future of a scheme. Local residents – 
or their virtual counterparts – have been
able to step insid   e future developments 
on SecondLife; up-to-the-minute news
bulletins are provided on Twitter, and focus
groups have been replicated online through
live forums and tweet-ups.  

Whether participating during snatched
moments between meetings, on the train
with a laptop or sitting at home with a
glass of wine and an iPhone, a development
team can engage both on a one-to-one and
a one-to-many basis in relative comfort and
convenience. For developers and the public
alike, the internet – in particular social
media – can help overcome the traditional
hurdles of consultation whilst bringing
about substantial additional benefits. 

The internet can be used and has been
used by many objector campaigns. Half-
truths and rumours can be posted on blogs
with misinformation and negative opinion
spreading quickly. By creating their own
online presence, developers can avoid this.
Dedicated websites and social media
campaigns set up specifically for
development proposals can present
information reliably and provide a

controlled forum for people to discuss
proposals. Social media is engaging and
informative, and can encourage the target
audience to help in disseminating a message.

While we have found that all
consultation tactics can be replicated online,
we are not advocating that this should be
the case: the digital divide exists in all
communities. Where the project requires
face-to-face meetings, the immediacy of a
focus group or a presentation by developers,
this is invariably the better option.

Traditional media and targeted leafleting
also play an important part.

Crucially though, the time taken to
engage online is determined by the level
of interest, not regardless of it. This puts
an end to the waste so frequently
experienced when a planning issue has
little interest yet the development team
are required to spend days kicking their
heels at an empty exhibition simply to
enable them to tick the required box.  

Facebook, Twitter, YouTube and other
sites are now increasingly integrated,
enabling clients to get maximum benefit
from their financial investment. At the
same time, the opportunities are
broadening and enabling us to fine-tune
the online opportunities to our clients’
requirements. As one of the first companies
to carry out a large-scale consultation,
working with Linden Homes at Caterham
Barracks in the 90s, and now responsible
for a number of pioneering online
campaigns, tta is well placed to remain 
at the forefront of consultation. It’s an
exciting place to be. 

ADVANCES IN INTERNET
COMMUNICATIONS AND THE
OPPORTUNITY FOR ONLINE

ENGAGEMENT HAVE CREATED THE
MEANS FOR CONSULTATION TO

EVOLVE INTO SOMETHING MORE
RESPONSIVE,  MORE ADAPTABLE

AND MORE COST EFFECTIVE

Developers wake
up to a changed
landscape

www.ttagroup.co.uk

Business News
Investors shop
for Britain’s 
retail premises

UK and overseas investors can see
value in the British retail sector
since the domestic consumer can be

relied upon to spend even in challenging
times. There are several key trends in the
retail warehouse sector which make it an
interesting market from an investment
perspective. Compared to town centre
properties, retail warehouses continue to
be attractive to retailers for reasons
including affordability (rents and service
charges), design flexibility and attractive
amenities (free on site car parking).

Genuine demand exists from retailers
to acquire new space, upgrade existing
holdings and expand into new sectors and
markets. Out-of-town retail space remains
a very efficient and cost-effective way of
doing this. In addition, high street names
such as BHS, John Lewis and Debenhams
are all expanding into out-of-town retail
centres, as the opportunities for floorspace
and subsequent volume simply cannot be
found in town centres whilst other retailers
are actively pursuing new out-of-town
fascias. For example, Next Home, TK Maxx,
Homesense and Boots’ new drive-thru
pharmacies show how successful, existing
names are looking for new markets to
expand into.

In terms of investment, private equity
has been attracted to the retailers in the
sector this year with significant acquisitions
including DFS, Pets at Home and Hobbycraft.
These strategic purchases confirm investor
confidence in well run businesses, providing
the necessary capital for expansion. Likewise,
global equity is looking to move into the
UK retail warehouse property market since
investors view the UK out-of-town retail
property sector as a liquid, transparent and
stable market offering good returns. In
summary, the prevalent conditions within
the out-of-town retail property sector make
this an ideal time for investors from both the
UK and overseas to invest in the asset class. 
www.pradera.com

Public consultation has been transformed since the start of the recession,
presenting new opportunities to developers and making the process both
more effective and efficient.

BY ANDREW JEFFORD,
BUSINESS REPORTER

The London View 
London’s South Bank soon
to be home to one of the
tallest residential towers 
in Europe p3

Knightsbridge 
Its unique appeal p6

Versace redefine market 
The Sunland Group and Versace are
pioneering a fashion branded resort through
the creation of Palazzo Versace p6

Marketing property
internationally 
London Home Solutions p7
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Join in online at:   twitter.com/ttagrp tta group ttagroup property marketing

BY PENNY NORTON,
SOCIAL MEDIA REPORTER



on-line 
engagement  

effective 
consultation

ttagroup has achieved considerable success 
in using the power and effectiveness of 
on-line media and the wider digital arena in 
consultation. The internet, with its speed, ability 
to reach highly fragmented audiences and 
interest groups creates a highly effective medium 
for increasing visibility, facilitating dialogue  
and increasing support for an application. 

The immediacy of social media enables ttagroup 
to react quickly to both enthusiasm and 
concerns. Issues of accessibility can be overcome, 
enabling ttagroup to communicate with 
traditionally “hard to reach groups”, and results 
can be easily and quickly evaluated. Furthermore, 
on-line communication is cost and time efficient 
and ttagroup is at the forefront of this new and 
impressive method of stakeholder engagement.



GREEN PARK 

HYDE PARK 

services
• �PR strategy 
• �Providing profiles of local politicians,  

journalists and business figures
• �Database management
• �Media relations
• �Planning and executing social media,  

blogging and email campaigns
• �Organising public exhibitions and meetings
• �Organising seminars or workshops
• �Liaising and meeting with local politicians,  

council representatives, special interest  
groups and local community organisations

• �Door-to-door awareness campaigns
• �Presentation videos
• �Direct mail, newsletters and brochures
• �Monitoring services  

– both online and offline
• �Compiling statutory reports  

and consultation statements
• �Crisis PR
• �Websitepr
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From the selection of the consultation 
exhibition venue, through the creation of the 
display marketing material, to the designing 
and distribution of letters, fliers and posters, 
ttagroup offers a bespoke event planning 
service which will take care of every aspect  
of an exhibition. ttagroup can also organise 
and manage related events such as press 
briefings, seminars and workshops, managing 
and delivering all these events on time and  
to budget.

exhibitions 
and events 

ttagroup
7 Hertford Street
London W1J 7RH
t	 +44 (0)20 7886 0300
f	 +44 (0)20 7886 0346
www.ttagroup.co.uk

facebook.com/ttagroup

ttagroup.co.uk/linkedin

twitter.com/ttagrp
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ttagroup
Tricia Topping
Chief Executive
t	 +44 (0)20 7886 0230
ttopping@ttagroup.co.uk

Penny Norton
Senior Account Director 
t	 +44 (0)20 7886 0307
pnorton@ttagroup.co.uk

7 Hertford Street
London W1J 7RH
t	 +44 (0)20 7886 0300
f	 +44 (0)20 7886 0346
www.ttagroup.co.uk

facebook.com/ttagroup

ttagroup.co.uk/linkedin

twitter.com/ttagrp


